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NAME OF THE EVENT:  
 
Termatalia ï International Fair of Thermal Tourism, Health and Wellness 
 
EDITION: 17th   
 
FREQUENCY: Annual 
 
CATEGORY: International.  
  
SEPTEMBER SCHEDULE: 
 
20th: 2nd International Symposium about Thermalism and Quality of Life  
21th: Exhibition / 2nd Symposium / XII International Meeting about Water and Thermalism 
22th: Exhibition / XII International Meeting about Water and Thermalism  
23th: Thermal Tours ï Experiences in Galicia (Spain) 
 
CITY: Ourense ï Galicia - Spain. 
 
TYPE: International and Professional fair, ratified by the Ministry for Economy and 
Competitiveness of the Government of Spain. 
 
Professional:  
 Thursday 
 Friday (morning)   
 
Public: 
 Friday (afternoon) 
  
 
 
ORGANIZES: 

 
 
 
 

www.termatalia.com 
termatalia@termatalia.com 
Ph: +34 988 36 60 30 
 
 
 
 
 
 
 

http://www.termatalia.com/
mailto:termatalia@termatalia.com
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PRESENTATION 
 

 
TERMATALIA is the only specialized fair in the world that represents a ñthermal bridgeò 
between Europe and Latin America, becoming a meeting point for professionals of more 
than 25 countries.  
After 16 editions (Spain, Mexico, Peru and Argentina), the 2017 edition will take place in its 
seat officially in Ourense (Spain). It will be a business center for the Health Tourism, 
Thermalism, thalassotherapy and Spa. 

 
 
TERMATALIA will promote the Exchange of experiences between different continents, 
from a business, institutional and social point of view, in order to get a global perspective 
of the sector, to encourage the Thermal and Wellness Tourism market. 
 
The positive outcome of the last editions of TERMATALIA will reinforce the project and will 
accelerate the evolution of the sector on several markets.  
 
The mail objective of this event is to become a Public-Private cooperation instrument 
for the development of the health and wellness tourism. 
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A GROWING SECTOR 
 

 

The wellness tourism represents the emergence of a powerful tendency of lifestyle 
and a global industry even better.  
 

More than half of the growing of the tourism and wellness travels until 2017 will take place 
in Asia, Latin America and the Middle East / North of Africa. 
 
The rise of the wellness economy is motivated by the increase of the demand of this kind 
of consumers. The Wellness is a continual flow between who intended to improve health 
and who try to prevent and achieve an ideal state of well-being.   
 
According to the study carried out by The 
Tourism Observatory for Health, Wellness 
and Spa, the tourists who travelling for 
wellness increased significantly. During the 
last years the trend in the sector has 
changed: some of host markets of tourists 
are now also source markets, as well as the 
Southeast of Africa, which has a positive 
influence on the increase of the Wellness 
Tourism. 
  

 
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source: The Tourism Observatory for Health, 
Wellness and Spa (2014/2015)  

Source: The Tourism Observatory for Health, 
Wellness and Spa (2014/2015)  
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During the last years the data show a strong market growth. The number of clients and 
middle-income have grown significantly. 
 

 
  
 
 
The tourist takes these trips as a ñtherapyò that enriches its lifetime experiences. 
Nowadays, the tourist destinations blend attractive cultural and health programs with 
medical or wellness treatments. 
 
According to the definition of ñThe Global 
Wellness Tourismò, the wellness tourism 
includes all the trips for the searching of a 
good physical or mind personal balance. 
 
In contrast to the medical paradigm, that 
focuses on the clinical and therapeutic 
perspectives, the wellness is proactive, 
voluntary and of a personal initiative.  

 
 
Data about the Wellness Tourism 

 

¶ The Wellness Tourism produced $494 billions incomings in 2013. 
 

¶ It has seen an increase of the 12.5% from 2012, substantially surpassing the 
previous increasing prevision of the SRI (9%). 
 

¶ The wellness tourism represents the 14.6% of the all tourist expenditures.  
 

¶ In this rapidly growing, 7.3% more than the level of tourist expenditure in 
2012-2013. 

 

¶ The wellness tourism is the 6.2% of the total amount of the international and 
national touristic trips. 586.5 thousand of wellness trips during 2013. 
 

¶ The Wellness international tourists spend the 59% more than other international 
tourists.  
 

Source: Own elaboration through data from the 
Mckinsey Study. 

Source: The Tourism Observatory for Health, 
Wellness and Spa (2014/2015)  
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According to the Study of the Health 
Tourism in Spain, carried out by the EOI, 
the volume of business of the 115 
thermal establishments was 250 million 
euros in 2011.  
 
Besides, the other establishments 
oriented toward health and wellness 
tourism, including hotels with spa, 
centers specialized on health, wellness, 
and thalassotherapy, generated sales of 
3.250 million euros.  
 
On other hand, the Spanish Cluster of Health Tourism has integrated all the sector 
value chain to reinforce the business opportunities and promote Spain as a preferential 
destiny in different international markets, taking advance of the synergies introduced by 
the European Directive of Cross-border Health services. 

 

Importance of the sector of Tourism and Trips: 

By analyzing the Tourism Competitiveness Index 

and Travel 2015 of the World Economic Forum, 

whose report assess the potential to generate 

economic and social profits through this sector, we 

find that ranking is headed by Spain. 

In this context, tourists look for specialization and 
travelers take the initiative of integrating a variety of 
healthy habits and experiences that prevent illness 
and improve quality of their lives. For this reason 
they choose the Wellness Tourism. 

 Source: World Tourism Organization (UNWTO) 

Source: Global Wellness Institute Global Spa & Wellness Economy Monitor 
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SPA INDUSTRY IN THE WORLD 

 
 

The SRI International made the first analysis of 
the thermal/mineral water sector in 2014. 
Nowadays the sector has more than 26,000 
establishments in more than 100 countries 
which offer wellness, facilities and ludic and 
therapeutic services built around thermal and 
mineral waters. These establishments invoiced 
more than $ 50 billion in revenue that year. 
 
 

Only 6,500 of these establishments offer 
services related to spa (massages, face 
treatmentsé), in addition to bath and 

recreational options.  
 

 

 
SPA INDUSTRY 

 
 

The Spa facilities have increased significantly over 
the years. 
 
This is a booming service that can be adapted to a 
whole spectrum of hotel facilities. This adaptation 
can be personalized and supplemented by other 
treatments. All this is faced with increasing demand 
by users of this kind of service. 

  
 
It is worth noting the great increase in 
Asia and Latin America, due to the 
economic expansion in the emerging 

Source: Global Wellness Institute Global Spa & 
Wellness Economy Monitor 

Source: Global Wellness Institute Global Spa & 
Wellness Economy Monitor 
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markets such as China, India, Brazil, México and Argentina.  
 

MARKET TRENDS 
 
 
Spa and wellness centres remain a high-growth industry. In particular, the companies 
see great opportunities in the traditional Spa, but appear new trends for anti-aging 
therapies, offers of mind wellness, disease prevention and coaching. 
 
Here are some factors to be optimist about wellness tourism growth. 
 
 
Growth Factors in the Wellness Tourism 

 
The growing global middle class. When 
raise their revenues above the level of their 
basic needs, the consumers begin to 
access to services that improve their lives, 
including spa and wellness. The middle 
class is expected to increase from the 
current 2 billion to almost 5 billion in 2030. 
This growing arises from the emerging 
economies with a high population, such as 
Asia, Latin America, Africa and Middle 
East.  
 
On the other hand, an increased change in 
the attitude of people is discernible, with 
more responsibility for their own health.  
 
Global tourism is growing, and tourists 
increasingly choose to wellness in their 
trips (wellness tourism is expected to 
increase by around 9%: hotels with healthy menu, spas, gyms and other wellness 
services.  
 
Growth factors 

 

 

 
 
 
 
 

 
 

Source: Global Wellness Institute 

 


